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Use the chat as your notepad - note thoughts, 
questions, any elements (or remixes) you like

Activity - all the way through this session

Customers
Consumers Consumers



Consumers => brand activists
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Depop, Kellogg’s, Dolce & Gabbana, Chuu, Coca-Cola, Detox Market, Minor Figures, Gentle Monster, 
Heinz, Kaws, Philipp Plein, HSBC, To Øl, Gucci, Stylenanda, Mini, Commes de Garçons, Dior

67% of highly creative brands 
grow revenue faster 

–McKinsey, 2017
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64%  of consumers want brands to 
connect with them

57%  of consumers will increase spending 
with a brand they feel connected with

51%  say their relationship with a brand 
starts when they feel the brand 
understands them and their desires

72%  of people feel more connected to a 
brand whose employees share information 
on social media

Sources: Sprout Social, US survey, Creating Connection, 2018; 
Sprout Social, The State of Social Media, 2021

90%  of businesses say interactive social 
media experiences are critical to success
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#duracell
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“Anything can be replicated or copied online 
today. Communities can’t, which is why 
they’re a brand’s most important asset.”
- Emily Weiss, Founder, Glossier

Rapha Cycle Club, 100+ worldwide
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Adidas 
Creators’ 
Club

Brand loyalty => brand enthusiasm
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Patagonia
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Relationships win
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Glossier, New York
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Peloton
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Pietra



www.insider-trends.com Research   /   Retail Safaris   /   Innovation Programmes   /   Consultancy   /   Execution

44% of Gen Z globally say 
they would like to submit 
ideas for product design 

Sources: NRF, Gen Z Brand Relationships, 2017



Retail everywhere
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NearSt

Pinga

“You can’t sell to customers. 
You can only help them buy.”
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Stockwell, US
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Hello Alfred, 21 US cities
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Enjoy
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www.insider-trends.com @insidertrends

Loop

@insidertrendswww.insider-trends.com



Engagement everywhere



www.insider-trends.com

54% of global consumers now 
place higher value on their digital 
interactions with brands than on 
their physical interactions

Sources: The App Attention Index 2019; Sprout Social, The State of Social Media, 2021

“When it comes to converting and 
engaging loyal users, apps win by a 
factor of three.”  
- Scott Dunlap, VP of mobile at Adidas



Tiktok + Shopify

“Some 35% of US consumers overall – 
and almost half of Gen Z and 
Millennials – prefer to purchase from 
a brand on social media rather than 
on the actual website”  
- James Gilpin, Sprout Social, May 2021
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Tommy Hilfiger Xplore
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Verifir
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MYMCQ by 
Alexander 
McQueen
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Porter by Net a Porter
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Social 
media

App

QR/NFCGeolocation

AR

Voice-
activated 

device

Billboards

VR

Website

Image 
recognition

Print 
ads

The 
product
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So what now?



@insidertrendswww.insider-trends.com

“We live in a time where brands are people 
and people are brands.” 
– Brian Solis, Principle Analyst, Altimeter Group
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+44 (0) 207 183 3785 
contact@insider-trends.com 
www.insider-trends.com 

Helping retailers innovate and implement 
world-leading, profitable retail ecosystems 

Strategy and Advisory 
Innovation Programmes 
Implementation 
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