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677 of highly creative brands |
grow revenue faster
—McKinsey, 2017
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Depop, Kellogg's, Dolce & Gabbana, Chuu, Coca-Cola, Detox Market, Minor Flgures Gentle Monster,
Heinz, Kaws, Ph111pp Plein, HSBC, To @I, Gucci, Stylenanda, Mini, Commes de Garcons, Dior
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Sources: Sprout Social, US survey, Creating Connection, 2018;
Sprout Social, The State of Social Media, 2021

0
64/0 of consumers want brands to
connect with them

0
57/0 of consumers will increase spending
with a brand they feel connected with

0
5] /0 say their relationship with a brand

starts when they feel the brand
understands them and their desires

0
72 /0 of people feel more connected to a

brand whose employees share information
on soclal media

90 0 of businesses say interactive social
media experiences are critical to success






‘Anything can be replicated or copied online
today. Communities can't, which 1s why
they re a brand's most important asset.”

- Emily Weiss, Founder, Glossier
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Rapha Cycle Club, 100+ worldwide
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e CREATE ACCOUNT Adidas

Join the Creators Club, earn your first 100 points.

e SHARE WHAT YOU WEAR Cre atOrS

Upload a photo of your latest purchase, earn 50 C]_Ub
points.

e COMPLETE PROFILE

Tell us more about you, earn 100 points. Brand 1oya]_ty => brand enthUSIaS

e MAKE A PURCHASE
Shop your favourite adidas products, earn 10

points per £1.

e LEAVE A REVIEW
Review a product from your purchase history, earn 50 points.

e CREATORS CLUB EXCLUSIVES

Exclusive access to shop members-only trainers, apparel and more. Vote on select trainers we

e CELEBRATE YOUR BIRTHDAY

Tell us your birthday to get points on your special day. The amount will be a s create and get access to purchase the winning design. The higher your level in the Creators Club,
the more exclusive your access.

e RUN WITH ADIDAS

Participate in an adidas Runners event, earn 100 points. e HYPE ACCESS
Your chance to shop the most limited edition adidas shoes and apparel. We'll let you know when
e GO FOR ARUN new releases will become available so you can participate in the latest drops. Check the calendar

Complete a run with the adidas Running by Runtastic app, earn 2 points per | torJmltes ERition peieases.

e COMPLETE A WORKOUT e EARLY ACCESS TO SALES

Track your workout in the adidas Training by Runtastic app, earn 10 points per da] Get a head start on select adidas sales with invitations to shop online before anyone else. You'll

be the first to know when the savings begin.
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>'re connecting individuals with
issues facing the world today®
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Relationships win







Glossier, New York
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READ MORE
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Peloton
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MrBeast @
62.6M subscribers

Extreme $100,000 Game of
Tag!

43M views * 1 month ago

| Bought The World's Largest
Mystery Box! ($500,000)

54M views « 1 month ago

Would You Sit In Snakes For
$10,000?
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49M views * 1 month ago

| Spent 50 Hours Buried
Alive

87M views * 2 months ago

KARL'S
GRILLED
‘CHEESE

CHANDLER

STYLE

MrBeast Burger Locations

ALASKA

Anchorage

ALABAMA
Huntsville
Trussville

ARKANSAS
Conway
Fort Smith
Hot Springs
Little Rock
Rogers
Searcy
Sherwood

ARIZONA
Arrowhead
Chandler
Gilbert
Lake Havasu City
Mesa
Scottsdale
Sierra Vista
Tempe
Tucson

CALIFORNIA
Anaheim
Arcadia
Brea
Burbank
Camarillo
Campbell
Carlsbad
Carmichael
Castro Valley
Ceres
Chino
Claremont
Clovis
Concord
Corona
Cypress
Dixon
Downey

oo HRARM
Glendale
Hollister

Huntington Beach
Indio
Irvine

La Habra
Lake Elsinore
Lakewood
Lancaster
Los Angeles
LosAngeles
Martinez
Mira Mesa
Northridge
Pasadena
Rancho Cucamonga
Redlands
Redondo Beach
Reseda
Riverside
Roseville
Sacramento
Salinas
Salinas,

San Clemente

San Diego
San Dimas

San Francisco

San Jose
San Luis Obispo
Santa Ana
Santa Cruz
Santa Monica
South Gate
StudioCity
Sunnyvale
Thousand Oaks
Tustin
Universal City
Valencia
Watsonville
West Covina,
West Hollywood
Whittier
Yucaipa

COLORADO

FLORIDA
Brandon
Celebration
Clearwater
Coral Springs
Davie
Daytona Beach
Doral
Florida Mall
Fort Lauderdale
Fort Myers
Ft. Lauderdale
Greenacres
Lithia
Maitland
Miami
Naples
Orlando
Palm Beach Gardens
Pembroke Pines
Pompano Beach
Riverview
Sanford
Sarasota
St. Augustine
Tampa
West Palm

GEORGIA
Alpharetta
Atlanta
Buford
Chamblee
Decatur
Fairburn
Kennesaw
St Marys
Stockbridge

HAWAII

Honolulu

IOWA
Bettendorf
Cedar Rapids
Davenport

West Des Moines

ILLINOIS
Algonquin
Chicago
Elgin
Lombard
Naperville
Oak Lawn
Orland Park
Plainfield
Rosemont
Springfield
Vernon Hills
Wheeling

INDIANA
Anderson
Avon
Beech Grove
Bloomington
Castleton Square
Greenwood
Indianapolis
Jeffersonville

KANSAS
Leawood
Overland Park
Wichita

KENTUCKY
Louisville
Newport

MASSACHUSETTS
Andover
Beverly
Boston
Braintree
Brockton
Burlington
Canton
Chelmsford
Dedham
Everett
Foxborough
Framingham
Hingham

HallictAarn

MICHIGAN
Allen Park
Auburn Hills
Canton
Detroit
East Lansing
Grand Rapids
Grosse Pointe Woods
Hazel Park
Livonia
Marquette
Novi
Shelby Carter Twp
St. Clair Shores
Sterling Hts
Taylor
Traverse City
Utica
Westland
Wyandotte

MINNESOTA
Apple Valley
Bloomington

Burnsville
Eden Prairie
Maple Grove
Maplewood
Minneapolis

Otsego

Plymouth

Saint Paul

Shoreview

St. Paul

MISSOURI
Des Peres
Independence
Kansas City
Kansas City - Plaza
Lee's Summit
Springfield
St. Louis

NORTH CAROLINA
Albemarle

Burlington
Cary
Castle Hayne
Charlotte
Concord
Conover
Dunn
Farmville
Fayetteville
Fayettville
Four Oaks
Friendly Ctr
Gastonia
Goldsboro
Greenville
Harrisburg
Havelock
Hope Mills
Jacksonville
Kenly
Knightdale
Marion
Morehead City
Morganton
Mount Airy
Pineville
Raleigh
Rocky Mount
Wilson

NORTH DAKOTA
Bismarck

NEBRASKA
Omaha

NEW HAMPSHIRE
Manchester
Nashua
Salem

NEW JERSEY
Bayonne
Belleville

Bergenfield
Carlstadt
Cherry Hill
Edison
Fanwood

OHIO
Bowling Green
Canton
Centerville
Cincinnati
Columbus
Dayton
Independence
Kent
Mason
Strongsville
Toledo
W Chester
Westlake
Worthington

OKLAHOMA
Edmond
Midwest City
Oklahoma City
Tulsa

OREGON
Albany
Beaverton
Grants Pass
Medford
Portland

PENNSYLVANIA
Allentown
Bensalem

Concordville
Exton
Hummelstown
Huntingdon Valley
Langhorne
Montgomeryville
North Wales
Philadelphia
Pittsburgh
Pittsburgh - RTC
Pittsburgh - SS
Plymouth Meeting
Reading PA
Springfield Square

Warminster

Warrington
Wayne

Wyomissing

RHODE ISLAND
Cranston
North Providence
Warwick

SOUTH CAROLINA
Anderson
Columbia
Greenville

Greer
Irmo
Lancaster
Rock Hill

TENNESSEE
Chattanooga
Cool Springs

Farragut
Franklin
Johnson City
Knoxville
Lawrenceburg
Murfreesboro
Nashville
Shelbyville
Spring Hill

TEXAS
Austin
Boyd
Bryan
Buffalo Speedway
Burleson
Corpus Christi
Dallas
Dallas - Frisco
Dallas - Park Lane
Dallas - Southlake
Denton
Edinburg
El Paso
Fort Worth
Garland
Grand Prairie
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0 of Gen Z globally say
they would like to submit,

Sources: NRF, Gen Z Brand Relationships, 2017



Retall everywhere
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The Foundling Muse! .
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CRAFTNDRAFT

o

Hello, you

Discover your local shops

Website Directions Save

4.5 % % %7 76 Google reviews
Vegetarian Cafe and Deli

Cool, calm cafe with vegetarian meals, snacks and organic coffee to eat
inside or at outdoor tables.

Address: 58-60 Marchmont St, Bloomsbury, London WC1N 1AB
Hours: Closes soon: 7PM - Opens 10AM Sat ~
Phone: 020 7837 1172

88
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l CRAFTNDRAFY

)

See what's in store

Q.
Shampoo & Conditioner Vitamins & Supplements Flour | 1 I ..g a
THE ORVGIAL
QORI N
& MUSHROOM o,

- ) Browse your
You cant sell to customers. | favourite local shops

YOu Can Only hel'p them buy. " Choose up to 25 items from your

favourite shops who share our values
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TIDY-UP™ GROCERIES PLUS

s |

| ’ /

' HELLO, WE'RE ALFRED!" - [JES

o

% deliver help, one home at qdiine

‘ , =

|-

Learn more
DONATION DROP-OFF PACKAGE DELIVERY

.

Hello Alfred, 21 US cities ju = S [ ]

s . . N, - LAUNDRY AND DRY CLEANING SHOPPING
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Engagement everywhere
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54/0 of global consumers now ‘
place higher value on thelr dlgltal A
interactions with brands thanon
their phy31cal mteractlons 1o

"When it comes to converting'?and
engagmg loyal users apps win by a:
factor of three,”, = 1 RN
4 Scott Dunlap VP of moblle at Adldas  ~' : ‘il
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Tiktok + Shopify

aldo _shoes

aaldo_shoes ¢

64 4074 8285

! : "‘Some 35% of US consumers overall —
and almost half of Gen Z and
Millennials — prefer to purchase from
a brand on socilal media rather than

on the actual website’
- James Gilpin, Sprout Social, May 2021




THE CHALLENGE SHOP ACTIVE #IMIOVEWITHBOOHOO Simply plck Up Your prize Goupon codes
to win your rewanrds from your step challenge summary in

vour Profile and start shopping!

We want you to ACTIVEWEAR See all
#MOVEWITHBOOHOO

We all know walking is good for your
body AND mind, so why not boost
vyour physical and mental health
with the possibility of winning

£4000!

JOIN THE CHALLENGE

By joining you agree to our Terms & Conditions

and Privacy Policy

£16.00 £348-:60

® OO

JOIN THE CHALLENGE

In
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GE-1 Aegis Bomber UE\E\[\”
Size 46

Style  Regqul —
C'()four Aue(:ngL Blue | No. 62 | ¥,

SVERY MCQ ITEM HAS A UNIQUE ICON TAG
AFFIXED TO ITS OUTSIDE. AFTER PURCHASE

i
TAP TAG WITH YOUR PHONE |

Z
ON ITEM PAGE CLICK ON
ADD TO MY COLLECTION®

3
FOLLOW INSTRUCTIONS TO

ENTER BLOCKCHAIN TOKEN
‘ MYMCQ by

ITEM IS NOW PART OF YOUR Add to Collecti
e | Alexander

OFIN AFTER PURCHASE \ /‘
\ Y
- McQueen

FOR SUPPORT, COTO MYMCOCOM/ADDITEM




SEE IT. SCAN IT. SHOP IT. [}

Porter by Net a Porter
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The
product

Billboards Website

Geolocation

Image
| recognition
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So what now?
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We live.in a time where brands are people
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Helping retailers innovate and implement
W

orld-leading, profitable retail ecosystems
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